Give Kids A Smile Oral Health Awareness and
Education Literacy Program

Dillon Kalkhurst, director of business development and
specialty programs, Scholastic, Inc.

Session Description:

In 2007 a GKAS National Advisory Board was formed to take GKAS to the next level. The
goal was to expand the program to “More Than Just A Day.” In attempt to meet the GKAS
National Advisory Board’s mission of eliminating cavities in 5 year olds by 2020, the board
has been working closely with Scholastic Magazine on what would be the nation’s largest
oral health awareness and education campaign.

: MSCHOLASTIC Ee_adw
S Rige
National Awareness and Education

Campaign

The Need

+ Thousards of chidran in this courlry each and every day live wih persistent,
distracting pain, 1 inability to chew and eal properly and disfiguing looth decay,

»  The crisis is slaggering:

« 51 milon school h ftost each year to
«  Appeoximately 1/3 ol all childron in Amarica ara withaut dantal insurance”

. uninsu.r:d childran ane 2 5 timas lass likaly 1o receive dental care than insured
i

= B0% of tooth decay in this counlry is sullered by 25% of its children”

. Housen.mkl economic disadvantage is the single best predictor of tooth dacay in
childres
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The Give Kids A Smile Educational Campaign Schelastic's Multiple Touch Points:
________________________ Committed to the Whole Chitd In Scheol, At Home, Quline & At Fairs
This three-year scalable campaign will: In the Glassroom

— ba the largest publiciprivats
oral heaith education program
In U.S. history

= raise awarenass and educate
families with young children on
the direct correlation between
good oral health and the ability
to learn--with awareness and
educational components to ba
deliverad to every elementary
school in the United States.

have a special focus on low
income children and families

with liva, school based literacy
events.
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+ Scholasiic is
present in over Websie
90% of America's #1Websitafor | '
Lotz i school on the Porrer ot} b
* 85% of teachers : i =
who recaive il Enperainment |
Schalastic materials . | receved il osue :
use them i i
-
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Give Kids A Smile Oral Health Awareness and Education Literacy Program
(continued)

Dillon Kalkhurst, director of business development and
specialty programs, Scholastic, Inc.

ign will provide roach and targeted impressions:

* 75,000 Pre-K and slementary schools (avery
alemantary school in the U.S.)

= Owver 70 million students and their famibias

* 3 million elementary school leachers

= Over 14 million digital impressions

* 7.500 interactiva family events in Tile 1
schools:

* Owver 530 milllon in awaneness building
broadcast madin

* Mational broadcast calebrity endorsement

- PR from ic and
Its media Sponsors

* 175,000 Dentists Offices

ADA Foundation™
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Give Kids A Smile Awareness & Educational Campaign:
Cleasroom, Home, School Nursa's Office, Scholastic.com & Marsl

In The Classroom:

+ Bllboard/Poster for Give Kids A Smile
camgaign

= Engaging and informative message that
raises Dental Heakh awareness

= Provides a Call to Action around Dental
Haallh

= Curriculum based for extended usage

ADA Foundation
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In The Classroom:

» Custom GKAS Smart Board programs engage
students in a comfsrtable, fun and interactive
way

+ T6% of teachers surveyed ane using an
interactive Smart Board

+ Teachers wanl more Smart Board technology
contant

» Curriculum based for extended usage

ADA Foundation™
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Give Kids A Smile Awareness & Educational Campaign:
Clasroom, Home, School Nursa's Office, Scholastic.com & Mars!

School Infi M

MWM
Lessans and achves desigrasd 1o raiss
nmuﬂ o i lmportance of good oml

- mrmmmnm o mskn
difarance in the oral health of the ot

‘shadunts 1o sharn with families.

Tear Pad for
families by the schaol nurse

= Highly responsive larget s irusted
school community

* Overruns avadabie for ADA memnber
denlists

ADA Foundation
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Give Kids A Smile Awareness & Educational Campaign:
wmwm&mwmam:

Give Kids A Smile Awareness & Educational Campaign:
Clasroom, Home, School Nursa's Office, Scholastic.com & Mars!

At Home / Out of School:

“Back Pack Channel:” Family Take-Home

+ Taacher = Slucert > Famaes
+ Bilngusl | Cuburlly soprepeiatn

+ Faies awareness and ecussies the enbie family sbout e
importance of oral hoath

« Buikls awnronuss ko the Give Kids A Seiky campaign and
Sporanes

ADA Member Dentist Famity Warkback

+ Famity Workbook for AlIA membar dentists

* Dalribubon 5 ADA member deriint paterts

+ Fun ocal hout themed sciviies, puzses. srd o
+ Builds awaroness for Give Kids A Smils

ADA Fouridation™

Scholastic.com

Give Kids A Smile Teacher / Family |
Children Resource Center:

Scholustc wil create the Give Kids A Smile onlne

the print and avont program

*Reaches all compaign sutdences
*Levermges Schataste com iraffic

About Scholastic.com:

¢ #1 Wabslite for teachors.

* #1 Website for Power Moms

- Top 10 Kids Entartainmant sito

ADA Foundation
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Give Kids A Smile Oral Health Awareness and Education Literacy Program
(continued)

Dillon Kalkhurst, director of business development and
specialty programs, Scholastic, Inc.

Give Kids A Smile Interactive Experiences:
Reach Low-Inceme Families

Read and Rise and the Give Kids A Smile In-Schoel Event | Experience

+ Parents: teaches familias haw 1o
make reading a habit at homa and engages
parents s thei child's first teacher

+  Students: Interactve Glve Kids A Smile
Dental Health Program ralsas awarensss of
ihe importance of Good Cral Health Habits

= Parant & Child: Families creals an Smile
themed book reinforcing Iisracy and Oral
Heaith habits

» Read and Rise Book Fair: Families recehve o
§5 Reading Certificate for completing the
program 1o shop for books 81 the Book Fair
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PARENTS
Read and Rise Family

Includes
Distribution of Oral
Hualth Iformation

PARENT & CHILD
Budd-A-Baok

“Book of Smiles™
Miaks & Taks

ADA Foundation

2538 American Deessl Atiociasion” 43

Increasing Parent & Family Involvement
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Loecal Media Partners Raise Awareness and Drive

Give Kids A Smile Read and Rises Local | National Broadcast Media Campaign
“Literacy and Dantal Health awaraness campaigns aied
local broadcast madia reistionships

*Leverage jocal redai relationships and promational
opportunitas on bahall of GKAS spansors

*Local broadeast medla mmsers work with Jocal
Hfund acd)
and prometions o help rem!me changes in behaviars

*National Broadcast Calebnty Endorsemants.
“Strategically placed ouldoor awareness.

ADA Foundation
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£ Armericon Deetsl Aniociasion” 1,

Campaign Announcements
GKAS Gala- Ageil 13, 2010
VGKAS Symposium July

+ADA Annisal Session. Dctober 2010
+GKAS Day- Fabnuary 4, 2011

Campaign Regional Pilots.
*51 Louis & New Jersay
«Speing 2011

Campaign School Natianal Launch
*Back-10-School [ August 2011

ADA Foundation™

Armerican Dt Asvociation” 1y
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