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Member Value 2022 15-for-12 Recruitment Campaign



MAXIMIZE YOUR RECRUITMENT EFFORTS 
“Thrive On” 15-for-12 Marketing Campaign 

· Florida launch: August 1, 2023
· National launch: September 1, 2023

The 15-for-12 promotional offers gives eligible dentists the opportunity to pay for 2024 ADA membership today and get the rest of 2023 for free.

This campaign continues our mission to reinforce the value of state, local and national membership and make all members feel the tripartite offers the support they need to succeed — no matter which career path they are on.

This toolkit includes ready-to-use content to help you recruit potential members for 2023. 

This toolkit includes tactics for you to use during the end of year (15-for-12) membership offers.  

STRATEGY:  
Building on the early career narrative “Onward,” this recruitment campaign helps potential members feel seen, supported and excited to join an organization that gets them. Messaging continues to deliver and drive awareness of tangible value (what’s in it for you — the dentist) as the primary message; the discount offer (if applicable) is secondary.
MESSAGE TONE:
Personal, supportive, empathetic, collaborative, actionable

MESSAGING/NARRATIVE FOR NATIONAL MEMBERSHIP MARKETING CAMPAIGN:
Thrive Onward
We love to see you thrive. That’s why your member benefits offer perks that support you personally and professionally. The advantages extend much further than the many tools, resources and discounts at your disposal: your support also allows us to continue to advance legislation and reforms that matter to you and your patients. 
Call to Action: Join us
Core message: We’re here to support your success.

Call to Action: Try [S/L society] and ADA.


RECRUITMENT MATERIALS AVAILABLE IN THIS TOOLKIT:
· Email copy and images
· Social copy and images
· Website rotator image and copy 

TIMING: 
So let’s talk more about timing. We want to be strategic with how and when we reach potential members. Below is a link to ADA’s national R&R campaign plans (please note, timing can change due to other priorities and communication that may be required).

View the full 2022-2023 Member Value content calendar or visit ADA.org/slcalendar.

MESSAGE COPY YOU CAN USE TO GET STARTED FOR RECRUITMENT: 
Below you’ll find several options you can use to recruit potential members. Pair this language with tangible value available to dentists for best results.


· Propel your success with support from [S/L Society] and the ADA.

· Get the support you need, when you need it. Try [state/local society] and ADA today and get the rest of 2023 free*.

· Try [state/local society] and ADA today to get the tools to propel your success.

· Come to learn, stay to influence what’s next. Try [S/L Society] and ADA today. Secure your 2024 membership today and get the rest of 2023 for free!*

· [S/L Society] and ADA membership can help you continue learning throughout your career and achieve your goals.

· Membership helps you move dentistry and patient care forward

And as always, we recommend you personalize the message when you can. Here are some tips on how you can optimize the recruitment campaign toolkit to better reach potential members in your state/local society. 

15-for-12 DISCLAIMER
The following disclaimer details the promotional offer and eligibility requirements. This disclaimer should be provided any time the promotion is referred to in copy or graphics.

*This offer allows you to join membership for 2024 at the 2023 national, state and local dues rate. This offer is available to non-member dentists whose last membership year was 2022 or earlier. A credit card and commitment to auto-renew is a requirement of this offer. This offer is non-transferable. Details about this offer and the auto-renew program are available in the application. This offer is valid through December 10, 2023.

For channels where there may not be enough space to provide the entire disclaimer, please include the following language:

*Visit ada.org/JoinUsNow for details.

PERSONALIZE
· Personalize the materials. Start with the yellow highlighted brackets in the toolkit documents.
· Insert quotes from local/state leaders and/or localized information to make the piece feel authentic to your society. 
· You can also personalize BEYOND the highlighted areas of any word document. Edit, delete or rewrite for your dentists - you know them best! 
· Please be sure to keep the appropriate disclaimers if your final text includes copy that is tied to an existing asterisk.
· Remember to remove the highlight and brackets.

USE IMAGES		
· Incorporate imagery when possible. If you have a picture from a local event that compliments the message, great, use it! If nothing comes to mind, consider the following:
· Show dentists in practice settings, make sure the images comply with health and safety rules (i.e. proper protective gear, etc.).
· Choose photos that are as realistic as possible, such as images from local meetings or your dentists in their practices, to covey the warm, personal tone and energy of the campaign.
· Make sure you’re adhering to copyright laws.
· Include pictures of local leadership when they are quoted in materials. Both head shots and more casual photos could work depending on the tone of the article/newsletter, etc. 

LEVERAGE SOCIAL MEDIA
· Build on relationships with key stakeholders in your state/local area.
· For example, tag dental schools, local dentists and other trusted partners when appropriate.

Know a member who has benefited from these programs (Dental Insurance, Contract Analysis, Laurel Road, ACE Panel Reports, etc.) and is willing to share their story? Let your Outreach Manager know and we can help you tailor the message.

And be sure to download the ADA’s Social Media 101, a guide specifically for you! Whether your society is looking to establish a social media presence or increase engagement with current accounts, check out this guide for tips, tricks and best practices.  


SUPPORT & QUESTIONS
Your Outreach Manager can recommend a weekly action plan based on the above to maximize your recruitment efforts. You’ll find the campaign tactics and materials and much more on the ADA for Dental Societies website, your go-to resource for dental society success.

We hope this helps and as always, please reach out to your Outreach Manager with any questions.

P.S. We love to hear your feedback – email us at clientservices@ada.org to let us know how the campaign is going and show us how you’ve personalized the materials for your society!
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