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Member Value 2023-2024 “Thrive Onward” Renewal Marketing Campaign



2024 Renewal Marketing Campaign Overview 
“Together, We Thrive” Renewal Marketing Campaign 
This is a campaign with a mission to reinforce the value of state, local and national membership and make all members feel the ADA offers the support they need to succeed — no matter which career path they are on.

The membership renewal campaign will run through March 31, 2024. 

STRATEGY:  
Focus on direct, simple messaging to maximize awareness of the need to renew and convince members to take action. 


MESSAGE TONE:
Personal, supportive, empathetic, collaborative, actionable

MESSAGING/NARRATIVE FOR NATIONAL RENEWAL CAMPAIGN:
Together, we thrive.
Together, we thrive. That’s why we’re dedicated to powering possibilities by creating innovations with you, for you. Keep enjoying member benefits that can help you fuel your personal and professional growth while helping drive transformative change on a local, state and national level. Renew today.
Call to Action: Renew today.
Core message: We’re here to support your success.
RENEWAL MATERIALS AVAILABLE IN THIS TOOLKIT:
· Email copy
· Social copy and images
· Rotator image and copy 

We’ve also included some ways to include auto-renew options if you offer them!

Note: We also recommend continuing to share the ADA’s social media posts. 
TIMING: 
So let’s talk more about timing. We want to be strategic with how and when we reach existing members. Below is a link to ADA’s national R&R campaign plans (please note, timing can change due to other priorities and communication that may be required).

View the full 2023-2024 Member Value content calendar. 


MESSAGE COPY YOU CAN USE TO GET STARTED FOR RENEWAL: 
Below you’ll find several options you can use to help your members renew for 2024. Pair this language with tangible value available to dentists for best results.

· Get the support you need to thrive on. The [S/L Society] and the ADA are dedicated to helping you succeed professionally and personally; that’s why we’re continually designing new member offerings with you, for you.  

· Together, we thrive. From advancing legislation to collaborating with dentists like you to create new offerings and resources, the [S/L Society] and the ADA are here to provide the support you need to help fuel your personal and professional growth.

· From new innovations created with you, for you, to advocating for oral health and dentistry, your voice shapes the work we do. Get the tools and support you need to thrive on with the [S/L Society] and ADA.

· The [S/L Society] and ADA are here to equip you with the tools and resources you need to fuel your future. 

· The [S/L Society] and ADA are here to help drive change and give you the resources you need to thrive in your career.

And as always, we recommend you personalize the message when you can. Here are some tips on how you can optimize the renewal campaign toolkit to better engage members in your state/local society. 

PERSONALIZE
· Personalize the materials. Start with the yellow highlighted brackets in the toolkit documents.
· Insert quotes from local/state leaders and/or localized information to make the piece feel authentic to your society. 
· You can also personalize BEYOND the highlighted areas of any word document. Edit, delete or rewrite for your dentists - you know them best! 
· Please be sure to keep the appropriate disclaimers if your final text includes copy that is tied to an existing asterisk.
· Remember to remove the highlight and brackets.

	
USE IMAGES	
· Incorporate imagery when possible. If you have a picture from a local event that compliments the message, great, use it! If nothing comes to mind, consider the following:
· Show dentists in various settings, make sure the images comply with health and safety rules (i.e. proper protective gear, etc.).
· Choose photos that are as realistic as possible, such as images from local meetings or your dentists in their practices, to covey the warm, personal tone and energy of the campaign.
· Make sure you’re adhering to copyright laws.
· Include pictures of local leadership when they are quoted in materials. Both head shots and more casual photos could work depending on the tone of the article/newsletter, etc. 

LEVERAGE SOCIAL MEDIA
· Build on relationships with key stakeholders in your state/local area.
· For example, tag dental schools, local dentists and other trusted partners when appropriate.

Know a member who has benefited from ADA programs (wellness resources like mental health support and ClassPass discounts, free and discounted CE, advocacy wins, Contract Analysis, Laurel Road, ACE Panel reports, etc.) and is willing to share their story? Let your Outreach Manager know, and we can help you tailor the message.

SUPPORT & QUESTIONS
Your Outreach Manager can recommend a weekly action plan based on the above to maximize your retention efforts. You’ll find the campaign tactics and materials and much more on the ADA for Dental Societies website, your go-to resource for dental society success.

We hope this helps and as always, please reach out to your Outreach Manager with any questions.

P.S. We love to hear your feedback – email us at clientservices@ada.org to let us know how the campaign is going and show us how you’ve personalized the materials for your society!
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