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Maximize Your Recruitment & Reinstatement Efforts during COVID-19
This pandemic has disrupted our lives, and the lives of all dentists. We’ve created a new Member Value COVID-19 Narrative toolkit, including a new video, to complement and work seamlessly with the Member Value QYD Toolkit. The video, told through member’s voices, highlights our leadership and guidance through the pandemic to keep the profession moving forward. 

Strategy:  Demonstrate – through audience’s own words (testimonials via MSC emails and VMs of kudos, social media posts, etc.) – ADA and S/L value, strength and network of connectedness by showcasing the holistic breadth of our COVID-19 efforts/leadership in the time of crisis. Creative will showcase testimonials + resources, illustrating a holistic value story.

Offer: We are offering $0 national dues to all potential members; Rejoin for nonrenews. 

Message tone:
· strength, support, unity, value in action

Messaging/Narrative for QYD Campaign:
Since the onset of COVID-19, the ADA and S/L societies responded with clarity in a turbulent time. Their swift delivery of reliable clinical and practice resources ultimately gave me the confidence to get back to work. The ADA and S/L societies showed up for me, so I could guide my employees, colleagues and most importantly, my patients, through this time. No matter what’s next, I now know the ADA and S/L societies will be there with critical support the moment it’s needed. 
Call to Action: We’ve Got your Back. Always. Join us.

Recruitment & Reinstatement materials available in this toolkit:
· Email copy
· Social images and copy
· Rotator images and copy 
· Video
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Note: we are including social copy and images in the toolkit, but due to the highly sensitive environment on social media, particularly Facebook, we recommend active monitoring of comments after you post. We also recommend continuing to share the ADA’s social media posts about COVID-19 as the landscape is rapidly changing. An app like Repost is useful for Instagram, and on Facebook, Twitter and LinkedIn, where you can share to your pages.

Video Customization: 
If you need, we can add your State logo next to the ADA logo on the end slate of the video. Please reach out to your Outreach Manager for this request. 



You’ll find campaign tactics and materials and much more on the ADA for Dental Societies website, your go-to resource for dental society success.


We hope this helps and as always, please reach out to your Outreach Manager with any questions.

P.S. We love to hear your feedback – email us at clientservices@ada.org to let us know how the campaign is going and show us how you’ve personalized the materials for your society!
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