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The ADA Seal of Acceptance logo
The ADA Seal of Acceptance program is the gold standard when it comes  
to evaluating the safety and efficacy of dental products. By following these 
brand standards, you help uphold the value and meaning of the ADA Seal.

ADA Seal & Claim Statement(s)
The ADA Seal logo may only be used to promote products 
that have been awarded the ADA Seal of Acceptance. On 
websites and advertisements, a Seal-accepted product should 
not be displayed together with non-Seal-accepted products  
in a way that implies acceptance of the non-accepted product.  
 

What elements must be shown? 

•  �On all product packaging, advertisements and any other 
mention of ADA Seal acceptance: the ADA Seal logo and 
claims statement must appear together at least once  
(as shown to the right). 

•  �After the first instance of the ADA Seal logo with bullets, an 
additional instance of the logo by itself is permitted. Many 
companies choose to show the logo with bullets on the  
back of the package and the standalone logo on the front. 

•  �Provide ample clear space around the ADA Seal and claims 
statement(s) within a border. The clear space on all sides  
of the ADA Seal and statement(s) should be equal to a 
minimum of the height of the “A” in “Accepted”.  

Types of Claim Statement(s) and how to show:

Category claims: All Seal-accepted products will be 
approved for one or more category claims, such as “Helps 
prevent cavities,” “Helps remove plaque” or “Helps prevent 
and reduce gingivitis.” Category claims must appear next  
to the first instance of the logo. 

•  �If product is accepted for more than one category, use 
bullets. Statement can be placed below or to the right of  
the ADA Seal logo, as shown above.

•  �ADA Seal logo and claims should be enclosed by a border  
to separate from other typography or graphics. 

•  �Statement copy should be:

      – No smaller than 6 pt in size.

      – �100% black or reversed out in white if used on a dark background.

      – �Same font as product body copy or Arial by default. 
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Example of multiple claims, arranged horizontally:

• Helps prevent cavities
• Helps reduce plaque
• Helps reduce gingivitis

• Helps prevent cavities
• Helps reduce plaque
• Helps reduce gingivitis

Helps prevent cavities

Example of minimum clear space inside the border  
for ADA Seal with claims statement(s):

Example of single claim, arranged vertically:

Helps prevent cavities

Elective claims: Additional statements (e.g. effectiveness  
or health benefits claims) supported by evidence such as  
the company’s own clinical testing. If the company wishes  
to include elective claims on packaging or advertitsements: 

•  �The elective claims and supporting evidence must be 
submitted along with the product’s Seal application and 
must be approved by the ADA Council of Scientific Affairs.  

•  �If the Council does not approve the elective claims, they 
may not be shown on packaging or advertisements.

(Continued on next page.)
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ADA Seal logo usage
The ADA Seal logo may only be reproduced according to  
the following guidelines:

•  �The ADA Seal logo must be used in its entirety, as is. In 
particular, the logo’s components may not be removed, 
repositioned, stretched, or reduced in size, and the logo’s 
color cannot be modified in any way.

•  �Do not attempt to recreate the ADA Seal logo, always  
use the approved/provided logo files.

•  The logo may not be combined with other marks/logos.

Clear Space

The clear space is an area 
surrounding the ADA Seal 
logo in which no competing 
typography or graphics may 
appear. When a standalone 
logo is used, the clear space 
on all sides of the ADA Seal 
is equal to the height of the  
“A” in “ADA”. 

Questions
If there are any questions about the ADA Seal Brand Standards, please contact: 

Felicia McKay  
mckayf@ada.org 
312.440.4682

Color Versions

Alternates 
The ADA Seal logo may be 
reproduced in all black, 
metallic gold or metallic 
silver. When printing the 
logo in one of these options, 
it must be printed at 100%  
of the value and the logo 
background must be either 
white, or the same as the 
package background.

Primary 
The ADA Seal logo should 
appear in “ADA Green” 
whenever possible – this 
includes Pantone, CMYK, 
and RGB color versions. Use 
the ADA Green version on 
light backgrounds when 
there is sufficient contrast.

Reversed 
On dark backgrounds the 
ADA Seal logo may be 
reversed out in white. There 
must be sufficient contrast  
to ensure readability.
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PMS	 Pantone 362C
CMYK	 78/0/100/2
RGB	 51/153/51	
Hex 	 339933

ADA Green
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